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Shaping the thriving
hub of innovation that
we proudly call home.

THINK GLOBAL

COMMUNITY DRIVEN NICHE APPROACH

c OAC ACT LOCAL
Serving and connecting Building rich media Going deep within
communities in such a platforms around these communities, while
unique region communities offering mass reach and

distribution



We represent
a unique region

Boston & its surrounding areas are home to thriving
communities that shape our region & beyond
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OUR SECRET SAUCE

A niche media approach
that scales

16M 82M 2.5M 4.4M

MONTHLY UNIQUE TOTAL MONTHLY NEWSLETTER SOCIAL
VISITORS PAGE VIEWS SUBSCRIBERS FOLLOWERS

Reflects unduplicated data across Boston Globe Media digital properties
including Globe.com, Boston.com & B-Side



Our audiences are
your target market

Boston Globe Media audiences...

are primary decision hold advanced spend more on online are purchase influencers,
makers for their postgraduate purchases than the whom family & friends
organization degrees average consumer seek advice from
211 INDEX 197 INDEX 132 INDEX 121 INDEX

Source: Scarborough Research, April 2022; indices refers to the relative difference in BGM’s audience
composition compared to the average audience composition (100 index being average)




PLAYERS

Boston Globe

N\
he définitive list of our region’s brightest
tech innovators & leaders, curated by the

we’ve done for our communities
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sponsor Navigating Mental Health
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@ APPLE PODCASTS ) \ S

Bringing together the healthcare
community to initiate crucial
conversations on health equity, timed
to recognize Pride Month & Juneteenth

A

Featuring Alex Verdugo of the Boston RedScx
and Mindfulness Expert Amishi Jha



THE COMPANY WE KEEP

Strategic & thought leadership partners
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Welcome to our

The Boston Globe

Award winning
journalism, delivered
digitally & in print

BOSTON =]

The region’s leading
digital destination for all
things Boston &
beyond

I3

GlobeEvents

Events & experiences;
connecting
communities to.our
journalism

= | sttemagasine

|
Social &email platform Premium print-+ digital
for Boston’s thriving news & lifestyle
young professional magazine reaching
community affluent households

studio [ 13

Full=service‘multimedia
content'studio
specializing in branded
storytelling

)



MEDIA CAPABILITIES

Premium Editorial Sponsorships

Email Newsletter Sponsorships

Native Newsletter Ads

Social Media Activation

Custom Audience Segments

Homepage Takeovers

Podcasts

Video

Custom Branded Content

Integrated Media Solutions

Content Creator Activation

Zip Code & IP Targeting

Brand Supported Special Reports

Interest-Based Targeting

Mobile Geofencing

High Impact Print



PRODUCTS & SERVICES

Editorial
Alignment

Reinforce your brand’s credibility by aligning with
storytelling from one of the most decorated and
trusted newsrooms in the world.

With an aggregate audience of over 16 million
across our media platforms, few media brands can
compete with the authority and reach offered by our
editorial properties.

The Boston Globe

For local auto workers,
strike all about fai

See who's at the front door
alexa Shopsmart cameras =z

The Boston Globe

GEATOURSH | KELLYAYOTTE | TERRY FRANGONA

Your guide togettinga COVID
booster this fall




About Our
Journalism

The Boston Globe’s brand is synonymous with ground-breaking news RUFFALD KEATON MCADAMS SCHREIBER SLATTERY *° TUCCI
and trusted information. With more than 225 journalists, we’re the SPOTLIG l
largest newsroom in New England. Our renowned journalism and

storytelling has brought award-winning podcasts and Oscar-winning R THE A LR
movies, such as Spotlight. We’ve won 27 Pulitzer Prizes -- the highest
honor in journalism.

Our readers realize the value we bring to the region: We also
have the largest digital subscriber base of any US news
organization in our class.




Dedicated Editorial
Coverage

Our deep bench of talented journalists allow us to
cover a lot of ground, serving the various communities
that shape the thriving hub of commerce, innovation
and culture that we proudly call home.

The Boston Globe / Business

The Boston Globe k2R The Boston Globe
ni NEW HAMPSHIRE \_ RHODE ISLAND

The Boston Globe / Technology

INTO THE RED

The Boston Globe / Health and biotech

SundayArts SundayTravel




Premium Editorial
Sponsorships

Premium editorial sponsorships allow brands to align
themselves with meaningful, in-depth reporting of
important stories our newsrooms are covering.

WHAT YOU GET:

° ‘Supported by’ brand logo treatment (or similar)

100% SOV of editorial-adjacent display ad units

° Opportunity to add custom elements to your sponsorship (ex:
custom event or branded content)

See how Eastern Commercial Banking
can help grow your business.

@Eastern Bank FETRoRE

On the Street

The changing face of Greater Boston neighborhoods.

@kastern Bank

SUPPORTED BY

1 NEW BEDFORD |

Onthe Street: New Bedford 2 SHARE

New Bedford is a shining sea
of possibilities

How New Bedford -

,——————
Trocty o
One local is building a dining 3
became the scallop destination
i Wt
v o
»

EXPERTISE

@kastern Bank

JOIN US FOR GOOD

LEARN MORE

Sample premium sponsorship program logo treatment & editorial adjacency

O



Featured Editorial
Sponsorships

Taking a niche media approach by digging deep into covering the stories that are shaping our
community; these are some of our current editorial features available for sponsorship™:

ON THE STREET BOLD TYPES TECH POWER PLAYERS INTO THE RED

Exploring the changing face of Sitting down with leaders in Annual list of the most influential Shining a light on the climate
Greater Boston neighborhoods Boston’s business community and interesting people in the New crisis and illuminating paths
England tech scene toward solutions

*Subject to availability @



Featured Editorial
Sponsorships

Taking a niche media approach by digging deep into covering the stories that are shaping our
community; these are some of our current editorial features available for sponsorship™:

A BEAUTIFUL RESISTANCE THE GREAT DIVIDE SAY MORE PODCAST

The Boston Globe
Globe Opinion

with Shirley Leung
Black joy, black lives as celebrated by Investigating race, class, and Exploring cultural trends, scientific
culture columnist Jeneé Osterheld inequility in our education system discoveries, and breakthrough
through a beautiful multi-media series startups shaping the nation

*Subject to availability

LOVE LETTERS

The Boston Globe

y 4 ‘ d
N L&VELETTERS

Each season, Globe advice
columnist explored one big
theme in love and relationships




PRODUCTS & SERVICES

Newsletter
Sponsorships

A compelling way of reaching engaged audiences
in a receptive environment, across a variety of
topics and interest groups that fit with your brand.

Our newsletters boast an average 38% open rate (24% is industry
standard), with approximately 80k followers per each Boston-centric
newsletter, demonstrating the power of this medium.

e GLOBE.COM NEWSLETTER SPONSORSHIPS
e BOSTON.COM NEWSLETTER SPONSORSHIPS
e BSIDE NEWSLETTER SPONSORSHIPS

ust 08, 2023 | Read Online

nlin
toget

ther with [7) NOBEE

It's Tuesday, Boston.

&2 Here's a good laugh: The "“cop slide” at City Hall Plaza is officially.

recognized on Google Maps.

RENTING
Up, up, and away!




Sponsored by Discover Newport

==NEWPORT
RESTAURANT
WEEK

The Boston Globe
GIObelcom 2 ¢ 1ODE ISLAND

RHODE MAP

—————— By Dan McGowan ———

Put your brand next to our trusted name on
one of our editorial newsletters and integrate

your messaging throughout to capture reader’s re ey ¥ Cross
attention.

Sponsored by Cross Insurance

The Boston Globe

"TRENDLINES

By Larry Edelman, Globe columnist

SPECIFICS:

° Advertiser options:
o Editorial newsletter - Logo + 2 Display Ads

August 7, 2023

o Editorial newsletter - Logo + 2 Client-Supplied Native Ads Hi and welcome to the working week. Today, why rents are declining
o Editorial newsletter - Logo + 2 Studio/B-Produced Native Ads in many cities but not in Boston. Plus: Is Provincetown going the way
o  Advertiser-exclusive newsletters: Address, Featured Properties of Nantucket?

° Available newsletters: See the complete list of our newsletters and
associated specs here.

Sign up for any of our Globe.com
newsletters here.


https://view.ceros.com/boston-globe/newsletters-sponsorships/p/1
https://www.bostonglobe.com/newsletters/

PLAN YOUR WEEKEND

Boston.com

BOSTON=] THE DISH

Align with sports, entertainment, and
things-to-do content by delivering your
message in a relevant context through lifestyle
newsletters.

SPECIFICS:

. Advertiser options:

o Editorial newsletter - Logo + 2 Display Ads
Editorial newsletter - Logo + 2 Client-Supplied Native Ads
Editorial newsletter - Logo + 2 Studio/B-Produced Native Ads
Advertiser-exclusive newsletters: SkiMail, Boston Traveler, Shops,
TicketWatch, Address, Featured Properties

O O O

° Available newsletters: See the complete list of our newsletters and

associated specs here. Sign up for any of our Boston.com
newsletters here.


https://view.ceros.com/boston-globe/newsletters-sponsorships/p/1
https://www.bostonglobe.com/newsletters/

August 17,2023 | Read Online

BSide asIDE

It's Thursday, Boston.

#% It's also National Massachusetts Day! Pop quiz: Where does the name
Massachusetts come from? I'll Venmo $5 to the first person to respond with the
correct answer. You can see if you got it right here.

@ Also: PSL season at Dunkin’ is officially underway.

++ What's on tap today:

* T countdown clocks

The Globe’s platform catered to Gen-Z and - e greae mavo debate
Millennial audiences connecting the next
generation of Bostonians through ‘daily

edutainment from your informed friend’.

TOGETHER WITH THE MASSACHUSETTS STATE TREASURY
The secret is out, Boston

SPECIFICS:

ME AFTER FINDING OUT | HAD UNCLAIMED PROPERTY
5L \WITH THE STATE OF MASSACHUSETTS

. Open rate: 60%+ (industry avg - 24%)
° Sponsorship opportunities:
o Logo Lock + 100-word custom story within
newsletter
o 24-hour Instagram Story Companion
o Custom Giveaway or Promo Code

& You could be sitting on a goldmine. The Massachusetts State Treasury has
over $3 billion in unclaimed property stashed away, and some of it might belong
to you. With 1 in 10 citizens already finding lost money — totaling a whopping
$787 million returned in the last 5 years — it's time to check if you've hit the
jackpot. Simply_look up your name in under a minute to see if you have any
funds from previously closed savings or checking accounts, forgotten checks,
stocks, and more. You've got nothing to lose and everything to gain.




PRODUCTS & SERVICES

Podcasts

Boston Globe Media is capitalizing on the growth of
the podcast market by inviting advertisers to take part
in meaningful storytelling opportunities to connect to
and impact their audiences in an engaging way.

Our podcasts allow us to connect with thriving communities in our
region and beyond, and allow brands to speak to audiences in an
uninterrupted, organic way.

e EDITORIAL PODCASTS

1] 56 @)
<

Q Find in this show

The Boston Globe

Love Letters
The Boston Globe

% PRX

Cotonne) Q-

Love stories. Dating stories. Relationship stories. Stories about
romance, marriage, partnership, sex, loss, and the human heart.
Served with a side of advice. Hosted by Boston Globe advice
columnist Meredith Goldstein. Distributed by PRX.

show less

4.9 ¥ (295) Relationships

F > Season 1Trailer: Getting Over It
[ TRAILER PN

All Episodes

S7E10: A Woman Walks Into a Burger Joint
Q STES: Heart & Solo
, Love Letters

Listen to Love Letters here.



https://www.bostonglobe.com/lifestyle/relationships/love-letters/

Editonal
Podcasts

Podcasts developed & produced by The
Boston Globe’s award-winning newsroom &
journalists, around topics that bring together
interest-based communities.

SPECIFICS:

° Podcasts: Say More, Rhode Island Report,
Love Letters

° Available on: Wherever you get your podcasts.

The Boston Globe
Globe Opinion

. Say More

MORE The Boston Globe

(Folluwing> Q&

ntin

show less

5.0 @ Society

° Introducing Say More
1 min

Episodes  More like this

All Episodes

ChatGPT Will See You Now

Listen to Say More here.

<

Q_ Find in this show

D o i
3 Riooe s ad.

slewd:tlsland Rhode Island
it Report

- The Boston Globe >

Follow ) [\ €0}

e 10

intimat ommunity merr

show less

No rating ¥ Society

o Introducing Rhode Island Report
T

Episodes  More like this

All Episodes

&= How are kids in Rhode Island actually doir
. Rhode Island Report

Listen to Rhode Island
Report here.


https://www.bostonglobe.com/opinion/podcasts/say-more/
https://www.bostonglobe.com/2022/12/30/metro/rhode-island-report-podcast-listen-most-popular-episodes-2022/

PRODUCTS & SERVICES

Events &
EXxperiences

The Boston Globe’s journalism & content brought to life

Globe Events is Boston Globe Media’s events team, with deep
expertise in creating custorm community-driven experiences.

From celebrating women in leadership and innovators in the tech industry, to
curating deep meaningful connections amongst Boston’s top influential minds,
Globe Events will get you a seat at the table.

PRIVATE ROUNDTABLES

PANEL DISCUSSIONS + NETWORKING
THEMED WEEKS

COMMUNITY EVENTS




Private
Roundtables

This private event model enables your brand to engage with
a target group of thought leaders, inviting a curated list of
guests to contribute to an intimate and candid conversation.

SPECIFICS:

Addressing Physician Burnout with Technology,
e  Brand’s choice of: presented by Nuance

o Topic, showcasing thought leadership and expertise The event invitation is linked HERE.

o Globe journalist or other moderator, providing subject matter knowledge

o Guest list, leveraging the Globe’s influential network

o Food/drink options and venue approval, creating the ideal ambiance
. Available during:

o Standalone event

o Custom event series

o Tentpole alignment @


https://cache.boston.com/email/assets/2293/2293_Nuance_Roundtable_1.html

Panel Discussions
+ Networking

This custom discussion, led either by the sponsor or Globe
newsroom, services as the heart of a networking event,
bringing together your target audience.

SPECIFICS:

° Brand’s choice of:

o Topic, showcasing thought leadership and expertise

o Globe journalist or other moderator, providing subject matter knowledge

o Guest list, leveraging the Globe’s influential network

o Food/drink options and venue approval, creating the ideal ambiance

° Photographer and videographer (if conversation is recorded/live streamed)
. Available during:

o Standalone event

o Custom event series

o Tentpole alignment

Vision of Tomorrow: Identifying When to Scale a
Small Business,
presented by Santander
Event recording can be viewed HERE.

O


https://vimeo.com/778987356/bc3ffbff89

Themed Weeks

Health & Biotech
Week 2023

. Y Life After Government:
Integrate your event into one our editorially themed weeks — A Fireside Chat with Dr. Fauci

week-long conferences focused on particular themes, Monday, February 27 @ 12 PM. EST
allowing brands to dive deeper into a target subject area
with a variety of viewpoints and thought leaders.

Dr. Anthony Fauci

Former’ r i
of Allergy and Infectious Diseases,
National Institutes of Health

SPECIFICS:

THANK YOU TO OUR SPONSORS

° Sample weeks: i .
o Health & Biotech Week (Feb 2024) Ainylam - Vektex AZQ B

o Sustainability Week (April 2024)

o Health Equity Week (June 2024) Life After Government:
e  Sponsorship opportunities: A Fireside Chat with Dr. Fauci
o  Editorial event Event recording can be viewed here.

o Branded content event

o Logo inclusion @


https://healthandbiotechweek2023.splashthat.com/

Community
Events

Events catered to any one of the many audience
sectors we serve, open to a public audience to
maximize community involvement and brand
exposure.

SPECIFICS:

° Sample events/ideas:
o Celebratory events - Boston Marathon, Salute to Nurses,
Juneteenth, Top Places to Work

o GlobeDocs Film Festival

o Fitness, culinary, alcohol, arts, etc. classes

o Fundraising/philanthropic events Salute to Nurses Celebratory Event

o Boston.com Book Club Read about our annual Salute to Nurses project here.
o Watch parties

° Available during:
o Standalone event
o Custom event series @
o Tentpole alignment


https://sponsored.bostonglobe.com/studiob/salute-to-nurses-2023/

PRODUCTS & SERVICES

Sponsored
Content

Work closely with our creative experts to develop

Menu  The Boston Globe

& pfizer | DEAR SCIENTIST

“Dear Scientist” provides portunity for patients and families livi gwnhd(f ult
diseases to share their stori |'g s them the chance fo sit doy wnwwh PF ientist
who is working day and ni ghn develop the n lgeﬂe ation of medici d vaccines.

engaging, interactive content experiences BESUSEBI, :
How. can we sl'c'arl' I'rea'm?g i;,

Our award-winning content studio, Studio/B, can partner with you obesity as the disease it is? /;é

to create custom programs, helping your brand stand out and y e

conveying your message in a powerful, authentic way. [ wwcnmmson | ' Jj

| READ HER LETTER ‘

e PROVIDED BY ARTICLE

e CLASSIC ARTICLE

e IMMERSIVE ARTICLE " | il

o CONTENT HUB F N\ parents understand

e THEMATIC HUB -

® D L Click here to view Dear Scientist, a content hub

° CUSTOM-PRODUCED VIDEO sponsc@ by Pfizer, exploring ra;e diseases with

® POST-EVENT CONTENT those diagnosed and the scientists who treat the
e BRANDED CONTENT PODCAST


https://sponsored.bostonglobe.com/pfizer/dear-scientist/

PRODUCTS & SERVICES

Branded
Content

studio | 1B

Our full-service multimedia content studio
focused on branded storytelling.

We specialize in helping brands convey their
point of view through human stories that
educate, inform & inspire action.




Our Storytelling
Formats & Services

Branded Article Content Creator Activation
Podcast Creative Design

Native Newsletter Ad Creative Project Management




Provided by
Article

An existing published piece of your brand’s
content that Boston Globe Media will reformat,
republish, and redistribute using our
wide-reaching platforms.

SPECIFICS:

° Included services: Creative content services including editing
& proofing, Article layout in Globe sponsored page format,
Promotion: native ad slots on BGM owned properties,
Promotion: targeted social ads across Facebook, Instagram
and others as needed, Article hosted on Globe.com sponsored
page for a minimum of 2 years

° Distribution platforms: Globe.com, Boston.com, Facebook
channels, Instagram channels, LinkedIn (optional channel)

= Menu  The Boston Globe s corent s proved by Jomn Hancock §

Creating summer jobs for Boston
youth is essential work for John

John Hancock is ing the chall of a pandemic to continue one of the
largest summer jobs programs in the country: MLK Scholars.
000

Creating summer jobs for Boston youth is
essential work for John Hancock
Provided by John Hancock
Read here.


https://sponsored.bostonglobe.com/john-hancock/summer-jobs-boston-youth/#:~:text=John%20Hancock%20is%20overcoming%20the,Geo%20resource%20failed%20to%20load.&text=Every%20year%2C%20MLK%20Scholars%20gives,summer%20employment%20at%20local%20organizations.

Classic
Article

A narrative branded storytelling format -
reported, written and presented exclusively for
your brand.

SPECIFICS:

° Included services: Access to our full-service content studio to
produce unique custom content: concept, produce, write,
edit/proof, publish, Article and imagery layout in Globe sponsored
page format, Promotion: native ad slots on BGM owned
properties, Promotion: targeted social ads across Facebook,
Instagram & others as needed, Article hosted on Globe.com
sponsored page for a minimum of 2 years

. Distribution platforms: Globe.com, Boston.com, Facebook
channels, Instagram channels, LinkedIn (optional channel)

Menu  The Boston BGlobe s content is sponsored by Nuance Communications (i)

Leveraging Al-powered ambient
clinical intelligence, in the
doctor’s office and beyond

New technology strengthens doctor-patient relationships

(¢ YwYin)

BY DR. LANCE OWENS, DO, AND JOSHUA WILDA, MPA, CHCIO

‘When senior managers introduce new workplace technologies, the cognitive burden on the end user
deserves primary consideration. Organization-wide technological upgrades often come with a similar
assumption from leadership: If everyone can get on board with the new system, the new software or
gizmo, our whole operation will be more powerful and efficient. But how can management monitor the

human impact of these transitions, and is there any recourse when the costs outweigh the benefits?

The University of Michigan Health-West recently reached a similar inflection point decades after

making the transition to electronic health records (EHRs). The growing prevalence of EHRs birthed a

Leveraging Al-powered ambient clinical
intelligence, in the doctor’s office and beyond
Sponsored by Nuance Communications
Read here.


https://sponsored.bostonglobe.com/nuance/ai-ambient-intelligence/

Zﬁ This content is sponsored by Maine Lobster Marketing Collaborative (7)

Immersive
Article

A completely customized full-screen R
presentation, leveraging all multimedia tools at

WRITTEN BY HILLARY RICHARD

our disposal to create a story that is uniquely -

O u rS Four days a week, Heather Strout Thompson, 47, takes off in her 36-foot Wayne Beal fishing vessel to
y . tend her 800 traps with a fellow female lobsterman at the stern. Heather started fishing when she

was 10 years old. By the age of 28, she was the captain of her own boat. Where she comes from, this

HARRINGTON, MAINE
Heather Strout Th

RESPECT FOR OCEAN SHARED BY MAINE
LOBSTERMEN OF ALL GENERATIONS

isn’t unusual.

Heather is a fourth-generation lobster fisherman in Harrington, Maine. Some of her earliest

‘memories are collecting rocks to weigh down the wooden traps her dad used and scraping barnacles

S P E C I F I C S . offthe wooden buoys by hand. Most of her family members, including her two sons, are professional

fishermen. Her sister fished with her for 15 years on her stern. Heather has never had another job.

Like many other people in her community, she doesn't know who she would be without fishing

° Included services: Access to our full-service content studio
to produce unique custom content: concept; produce: write,
illustrate, design; edit/proof; publish, Article and imagery
layout in Globe sponsored page format, Promotion: native ad

slots on BGM owned properties, Promotion: targeted social i .
ads across Facebookplnsp‘:agram, & others as ne%ded Article Respect for Ocean shared by Maine lobstermen of all generations

hosted on Globe.com sponsored page for a minimum of 2 Sponsored by Maine Lobster Marketing Collaborative
years Read here.

° Distribution platforms: Globe.com, Boston.com, Facebook @
channels, Instagram channels, LinkedIn (optional channel)


https://sponsored.bostonglobe.com/maine-lobster/maine-lobstermen-all-generations/

Content Hub

All your content in one place, making a robust
branded hub experience, ideal for conveying
your brand values.

SPECIFICS:

° Content to include in hub:

[¢]
[¢]

[¢]

Your brand’s existing content

Any content we create for you (articles,
videos, content series, etc.)

Event recordings

For Greco founder, hospitality
is a family tradition

Panelists discuss momentum
in a changing economy

SEE HIS STORY WATCH THE EVENT

92% of small
business owners
agree mentors have
an impact on

business growth.

A small business with a big
purpose: Creating community

nnnnnnnnnnnn

For Ba Le’s owner

Jennifer Nguyen,
success is shared By bringing a bit of Vietnam to
with family Boston, Ba Le is building bridges

At Crosby'’s
Coffeehouse, people
find a place to connect

Small business hub
Sponsored by Santander
Read here.



https://sponsored.bostonglobe.com/santander/small-business-hub/

=wenu TheBoston Globe e conenssoess o stuciors

Thematic Hézﬁgﬁ%g \.i
Hub _efh

The brightest minds in the healthcare, biotech, and advocacy communities are leading the charge for health equity
in the Bay State and beyond. By championing the need for increased opportunities for everyone, everywhere to live
their healthiest lives, these change-makers are leading us all toward a better future. Here's to them!

THANKS TO OUR SPONSORS

Point32Health @Bas‘anwdmmmm l: Dana-Farber ~ Boston Medical Center
WP Concorinsine e

Seasonally and culturally aligned hubs al e
highlighting the best and brightest minds in ek

s President and CEO of 2 New England based

Boston across a variety of industries and W;::'w;:;n::;:;:rz::m:egz::;se:we:d;;u;:t:ez;

2021, Cain has dedicated himself to engaging and advancing social impact within Boston and

topics

om urpose
Realh plans deiered hrough Hanard il HealtCare and Tuts Health Plan were the
first in the region, and among the first nationally, to receive Health Equity Accreditation from
the National Committee for Quality Assurance (NCQA).

ST T R AN PO RS

SPECIFICS:

° Upcoming hubs:
o Hispanic Heritage Month (Sept. ‘23), Boston’s Rising

Stars (Sept. ‘23), Executive Excellence (Nov. 23), Best
Bosses (Dec. ‘23), Black History Month (Jan. ‘24) or Health Equity Heroes
Juneteenth (June ‘24), Health & Biotech Week (Feb. ‘24), In alignment with Health Equity Week
Tribute to (Women) Trailblazers (March ‘24), Sustainability Read here.
(April '24), AAPI Heritage Month (May ‘24)

. Available on: Globe.com, promoted on social handles



https://sponsored.bostonglobe.com/studiob/health-equity-heroes-2/

Magazine

Advertorial & Hub

Multi-platform advertorials feature top individuals /
companies within a sector, showcasing brand
offerings amidst similar company.

SPECIFICS:

With a purchase of ¥s page or larger, partners will have reserved space to tell
their brand’s story through 200 words and one photo. Additionally, partners
receive:

° A dedicated web page with image for that advertorial.

° Inclusion in a dedicated digital advertorial hub, crafted by our
award-winning sponsored content studio, Studio B, promoted on
the Globe Magazine’s section front on Globe.com.

° Traffic drivers, social promotions and other digital opportunities are
available as add-ons.

menu  The Boston Globe e coni

Women;,, iﬂ 'ﬁu

Get home court
advantage.

Click to view our annual Women in Real Estate
advertorial (print & digital versions).

O


https://www.google.com/url?q=http://cache.boston.com/advertisers/ads/pdf110822/2022WomenInRealEstate.pdf&sa=D&source=editors&ust=1692891763405393&usg=AOvVaw3dKRgaWy3Hi-gdudKXRpu8
https://sponsored.bostonglobe.com/studiob/women-in-real-estate/

Custom Video

No matter if it’s an interview, product shot, or an
entire commercial, Studio/B’s in-house video team
can concept, shoot, edit, and finish any video your
brand needs.

SPECIFICS:

. Video capabilities:

o Social video, interviews, editing, post-event recap,
commercials, documentary, drone, original
concepts, and more!

° Available on: Globe.com, Boston.com, BSide, and
corresponding social channels

Click here to view a Studio/B original video
about Flor Delgadillo, a Mexican
multidisciplinary artist who integrates
medtech into her art.

O


https://drive.google.com/file/d/1rXXwkzP4M15o3S7BWIiVAzVqdSae_QCI/view?ts=646b0a62

Post-Event
ontent

Extend the life of your event by giving a broader
audience an insider’s look through written or
video content.

SPECIFICS:

° Content options:
o Recap a private event
o Create a content series, further
exploring topics from the event
° Available on: Globe.com, promoted to social
channels

The Boston Globe  PHILIPS

/ &
Innovation for a Healthy,
Sustainable Future

Tuesday, June 27, 2023
12:00 — 3:00 P.M.
Philips
222 Jacobs Street
Cambridge, MA 02141

Healthcare is changing faster than ever. The rapid pace of innovation,
integration of artificial intelligence, and increasing calls for equitable and
sustainable healthcare place new pressures on our health systems, yet also
create opportunities to enhance patient outcomes. The Boston Globe is
pleased to invite you to participate in an afternoon of insightful dialogue,
fireside chats and roundtables with leading voices on some of the most
important issues in healthcare today. Presented by Philips, this in-person event
willinclude conversations led by Globe jounalists and healthcare experts on
maternal health equity, healthcare sustainability and Al's role in promising
safety, quality and better outcomes for patients. Together, we can work toward
building a healthier and more sustainable future for all.

Sponsored by
m Philips @

Closing the loop on

the circular economy

Circularity could help reduce
the strain on the Earth’s natural
resources. It's an approach
Philips has adopted as a core
strategy and business practice.

000

BY LAURA YAN

More than 90 percent of biodiversity loss
around the globe is caused by the extraction
and process of natural resources, according

to the World Economic Forum. The earth’s

extraction of material resources like fossil

£ienla han tninlad Alvantha samas and

|

Innovation for a Healthy, Sustainable Future,
sponsored by Philips

O



Branded Content
Podcasts

POINTS

Branded podcasts developed, produced & NS Mt
promoted by Studio/B, our in-house creative &
content studio. Allows advertisers to partner with
us to create a custom series around topics &
themes that are important to your brand.

Episodes

Ep.1 29min
A u
wi the  LISTEN NO w b

SPECIFICS: T

ints Through Mind and Body

° Available on: Wherever you get your podcasts.
° Available services: Podcast topic ideation and development, host
search and guest booking, end-to-end podcast production and
distribution, podcast cover artwork illustration & design, promotional Listen to Turning Points here.
asset production, creation of Podcast Landing page hosted on
Globe.com, performance reporting @


https://sponsored.bostonglobe.com/point32health/turning-points/

PRODUCTS & SERVICES

Video

No story is told more effectively than one with the
power of sight, sound & motion.

Our studio produces everything from highly polished documentary
style videos to ‘quick & dirty’ social content that are authentic to
the platforms they are showcased on.

Our videos excel at demonstrating how brands play a central role
in a personal human story.

STANDARD VIDEO
IN STREAM VIDEO
OUT-OF-STREAM VIDEO
SOCIAL VIDEO Check out Boston.com’s

Instagram here. I



https://www.instagram.com/boston/?hl=en

Standard
Video

Utilize video for higher engagement rates than
traditional display media, creating a captivating
experience for readers.

SPECIFICS:

° Specs: file format: mp4, file size: max 10MB,
aspect ratio: 16:9 or 4:3, length: 15-30s,
click-thru URL, end card (jpg or png)

° Available on: Globe.com and Boston.com

Bold Types | Andrea Stanley is building a local grain economy from the Ground Up

11 =0 This ad will end in 7 seconds




In-Stream
Video

This video footage provides a greater
engagement and interactive experience for the
viewer than that of a standard stagnant ad,
automatically played with sound on.

SPECIFICS:

° Specs: file format: mp4, file size: max 10MB,
aspect ratio: 16:9 or 4:3, length: 15-30s,
click-thru URL, end card (jpg or png)

° Available on: Globe.com, Boston.com

kings | Hope is here: Call (800) 327-5050 or visit gamblinghelplinema.org.
SPORTSBOOK Play it smart from the start with Gemesense . Visit GameSenseMA.com.

BOSTON:=1

BRUNS  CELTICS  PATRIOTS  REDSOX  REVS  CHADFINN . . .

Thatis, to become the first team with the best regular season record to win the
Stanley Cup since Chicago did it in the 201213 season (shortened to 48 games
by the lockout), and to avoid the fate of the record-setting Red Wings and
Lightning, both of whom lost in the playoffs.

ADVERTISEMENT

“Obviously, the record is amazing,” Pastrnak told reporters in Philadelphia,
“but we are building toward something bigger than the NHL record. That's our
focus?”

‘The Bruins still have two games remaining in the regular season, so the tally
may grow, and it does not seem to matter that they probably will hold some
players out of action, to rest them for the approaching postseason.

‘They had done that in several recent games, allowing tired, older or injured
players to recuperate, and they kept winning, despite five straight weeks with
back-to-back games each Saturday and Sunday. They won nine of those 10
games.

Since a pair of perplexing losses to the Red Wings and the Chicago Blackhawks
in March, the Bruins have captured 13 of their last 14 games, many while
resting key players. Patrice Bergeron, Boston's top center, played only three of
the last six games. David Krejci, the second-line center, played in just two of
the last six and Charlie McAvoy, their top defenseman, missed two of the last
four.




Out-of-Stream
Video

NEWS  LOCAL  NATIONAL  POLTICS  COVID  CRIME  TRAFAC  JOBS ® MOVETOCAPECOD'  ® CELTCS BRUINS  ® AEROSMITH

suspected remains of the teens and a convicted sex offender who was sought 7 bodies found during
search for missing

Oklahoma teens

along with them, the local sheriff said.

P

7 takeaways as James.
Harden, T0s doom Celtics
InGame 1vs 76ers

Maintain a constant branding presence
through this unit, placed within a
topically-relevant article and expands once
video is in view and pauses once user scrolls
past the video player.

iner will have

SPECIFICS:

that und the
d to include those of 14-year-
y y y long with Jesse McFadden,
° Specs: f||e format mp4, f||e S|Ze max 10MB, the felon authorities had said the teens were traveling with.
aspect ratio: 16:9 or 4:3, length: 15-30s (max

60s), click-thru URL

° Available on: Globe.com, Boston.com



10:20 7 ull 56 @)
< Search

BOSTONBSIDE
< Posts

g | bostonbside
& hausercello ‘Originalaudi

Social Video

Leverage the largest social footprint in the
region via shareable, easily consumed social
video footage, in the form of reels, giveaways,
story highlight, etc.

SPECIFICS:

. Specs: See more about our social ad products here.

° Available on: Globe.com, Boston.com, and BSide social
channels (Instagram, Facebook, LinkedIn, TikTok) Check out the BSide’s

Instagram here.


https://boston-globe.preview.ceros.com/social-ad-products/page/page-60cb8684a4437
https://www.instagram.com/bostonbside/

PRODUCTS & SERVICES

Display Media

Strategic, always-on media alignment solutions.

With a collective reach of over 16 million unique visitors a month,
Boston.com and Globe.com digital placements are a powerful way
to make a splash.

STANDARD DISPLAY
SECTION-FRONT TAKEOVERS
FULL SECTION TAKEOVERS
HOMEPAGE TAKEOVERS

RUN OF SITE

SLIDING BILLBOARD

SLIDER UNIT

MOBILE REVEAL UNIT
AUDIENCE SEGMENTS
SOCIAL PRESENTED-BY ARTICLE
SOCIAL DISPLAY PACKAGE

MAKE EVERYDAY GOLDEN.
EARN 4X MEMBERSHIP REWARDS' POINTS
ATRESTAURANTS & U S. SUPERMARKETS
WORLDWIDE. Terms & Ponts Cap Apply:

NEWS  SPORTS  WEATHER  FOOD

Things To Do

£ ) Today 5] Now- October 25
B

LABOR DAY SALE

60% OFF

ieens start ot $279.99




Standard
Display

" WE'VEGOT
L YOU COVERED.

Place your brand alongside the exclusive and
extensive content on our digital sites - reaching
people wherever they’re reading their news.

SPECIFICS:

. Specs: Sliding billboard banners- 970x250 &

970x90 (desktop), 768x250 & 768x90 (tablet),
320x320 & 320x50 (mobile); Box banner -
300x250; Leaderboard banners - 728x90,
320x50; Half page banner - 300x60

° Available on: Globe.com, Boston.com



I a ke ove I S B | cononawmus | METRO | SPORTS. | GUSINESS | POLTICS | OFINION | HEALTH | RHODEISLAND | SPOTLIGHT | LIFESTYLE | ARTS | GLOBE NAGAZINE | TEGRNDLOGY | GLNATE | EDUCATION | CARS | REALESTATE | EvETS

Align with topics your audience cares about,
near the top stories in that particular sector.

SPECIFICS: o cpraion

° Specs: Sliding billboard banners- 970x250 & 970x90
(desktop), 768x250 & 768x90 (tablet), 320x320 & 320x50
(mobile); Box banner - 300x250; Leaderboard banners -
728x90, 320x50; Half page banner - 300x60

° Available on: Globe.com, Boston.com

° Main sections:

o Globe.com: Metro, Sports, Business, Politics,
Opinion, Health, NH, R, Spotlight, Lifestyle

o Boston.com: News, Sports, Weather, Food, Things
to Do, Community, Culture, Travel, Real Estate

nnnnnnnnnnnnnnnnnnnn



Full Section
Takeovers

AL BET 55 TO GET $200
S IN BONUS BETS INSTANTLY!

Hold a prominent brand presence in your
subject area(s) of choice by taking over the
entire section.

PATRICE BERGERON
S50 Patrice Bergeron not
playingin Game 1vs.

K Panthe

SPECIFICS:

° Specs: Sliding billboard banners- 970x250 & 970x90 Takeaways: Bruins, minus Bergeron, take Game 1 E Honty o et
(desktop), 768x250 & 768x90 (tablet), 320x320 & 320x50 from Panthers ‘
(mobile); Box banner - 300x250; Leaderboard banners - (S =
728x90, 320x50; Half page banner - 300x60

° Available on: Globe.com, Boston.com

° Main sections:

o Globe.com: Metro, Sports, Business, Politics,
Opinion, Health, NH, R, Spotlight, Lifestyle

o Boston.com: News, Sports, Weather, Food, Things to
Do, Community, Culture, Travel, Real Estate



Homepage
Takeovers

The premier digital position, with an
estimated 1.6 mil impressions, prominently
greeting readers as they browse the day’s
top stories. Own all units on the homepage
on a fixed day.

SPECIFICS:

° Specs: Sliding billboard banners- 970x250 &
970x90 (desktop), 768x250 & 768x90 (tablet),
320x320 & 320x50 (mobile); Box banner -
300x250; Leaderboard banners - 728x90,
320x50; Half page banner - 300x60

° Available on: Globe.com, Boston.com

TRENDIN

(G: CAPECODRENTALS |

VINEYARD @ OFFSHORE

ANEW NAME.
SAME GREAT TEAM.

The Boston Globe

TITANIC SUBMARINE | TRUMP&TEIXEIRA | MARTYWALSH | SUMMERWEATHER | TOLETSEAT | TVGPS | HIGHSCHOOLSPORTS | HMSMORGUE

Search reportedly underway for
submarine on expedition to explore
the wreck of the Titanic
Ases




Run of Site

o BOSTON=] am

Become a part of the reader’s journey by
targeting them as they browse through
various sections and articles on the site.

Brad Stevens explains why he's keeping Joe
Mazzulla on as Celtics coach

SPECIFICS:

° Specs: Sliding billboard banners- 970x250 &
970x90 (desktop), 768x250 & 768x90 (tablet),
320x320 & 320x50 (mobile); Box banner -
300x250; Leaderboard banners - 728x90,
320x50; Half page banner - 300x60

° Available on: Globe.com, Boston.com



Sliding
Billboard

This horizontal ad unit (on section fronts and in
articles) expands to reveal a larger unit,

offering a unique user experience, increasing
your ad’s impact.

SPECIFICS:

. Specs: Sliding billboard banners- 970x250 &
970x90 (desktop), 768x250 & 768x90 (tablet),
320x320 & 320x50 (mobile)

° Available on: Globe.com, Boston.com

Mega Millions is over $1BILLION! /

Use code FREEBIE for a free lottery ticket

Jackpocket

{ 14 Lottery App

The Boston Globe

TRENDING: TRUMPCHARGED | NSC31 | NEWTONHOUSING | MASS.ANDCASS | BOOKBANS | PATRIOTS | HARVARDPROFESSOR | MARBLEHEADSUPERINTENDENT | CARLILLOYD

OPINION

After Trump’s indictment, oy g
USgovernmentfacesone .

warns of Trump's poitcal strengths in
private talk with Biden

Trump lection charges set up clash o les
Versus freespeech
B Fllow updates boutthe ndictment

comoRL
Big Tech shouldn't operate unchecked
Senators et Harnand L Gt skt

[ “Gravely serious charges. Boston legalexperts
centralfgure in Trump's indictment More react to Trump indi i
devotees.

chnoogy versi

S| T3 | WATCEGLOBTOOY | ETRO | SPORTS | SUSNES | PO | OPNN | EALTH | M. | R | GOVD | SPOTHT [ FESTYLE  ANTS | GLOBEWAGAZNE | TECHOLOGY  CLIATE | EXUCATON GRS

Mega Millions isover Jackpocket

$1BILLION! .

Free lottery ticket with code FREEBIE

The Boston Glob

TRENDING: TRUMPCHARGED | NSCI3L | NEWIONOUSNG | MASS.ANDCASS | BOOKBANS | PATRIOTS | HARVARDPROFESSOR | MARBLEHEADSUPERNTENDENT | CARLILLOYD

After Trump’s indictment,
US government faces one
of its own

B Follonupdate about th nictment
Pence fought an rder to ety but nowisa




Slider Unit

Tell a richer story through a multi-panel user
experience that appears in-article pages,
creating a more engaging experience than a
standalone ad.

SPECIFICS:

' Available on: Globe.com, Boston.com

seasons. The Patriots have spent more than only the rebuilding Rams ($189.4 million), and just behind the
rebuilding Packers ($205.8 million). League average is $245.6 million, per the NFL Players Association.

Advertisement

Archiving 4
Red Sox History

for Those Who'll
Write its Future

The issue came to a head last week when receiver DeAndre Hopkins chose the Titans over the Patriots. The
decision likely came down to money — the Titans offered Hopkins a $12 million base salary and $3 million in

incentives, and the Patriots reportedly weren’t close.



Mobile
Reveal Unit

Increase your branding presence with this
in-article unit that scrolls with the article once
ad unit is in view, staying top of mind for
readers.

SPECIFICS:

' Available on: Globe.com, Boston.com
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that good cheer isn’t always the way.

Grow Your
Money!

4.50°

Belome $250,000:81,000000
Mo

GOLD
Money Market Account

Available to individuals and businesses.

It’s the same on “Shrinking,” another Apple TV+

comedy that thrives on redemption and positive
— but not blindly positive — feelings. The
approach is becoming a trademark of Bill
Lawrence, who is a co-creator and writer on both
shows, and who was able to insert the same kind
of hugging and learning in his groundbreaking
comedy “Scrubss=SmiGhrermemJason Segel’s

12:46 o T -
& bostonglobe.com

SBI = fv @ @

not need to sign his divorce papers. Faking it till
you make it doesn’t work on “Ted Lasso.” When
Ted recently admitted to his ex-wife that news of
her relationship with their therapist bothered
him, it was the result of his growing awareness

that good cheer isn't always the way.

GOLD
Money Market Account

Available to individuals and businesses.

INSTITUTION FOR SAVINGS

Merter £ - Merter 08

It’'s the same on “Shrinking,” another Apple TV+
comedy that thrives on redemption and positive

— but not blindisepesssisemmtostings. The



Audience
Segments

A powerful way to reach the exact audiences
you want to be speaking to via custom
first-party targeting by job titles, interest
categories, demographics, geographics, etc.

SPECIFICS:

° Off-the-shelf segments: Arts Aficionado,
Pro-Parent, Sports Fan, Homeowners, Business
Decision Maker, The Affluent, Travelers,
Shoppers, Young Spenders, etc.

° Available on: Globe.com, Boston.com




ﬂ; The Boston Globe with NETR, Inc.
@Y Sronsored - @

Stephanie Horowitz of ZeroEnergy Design in Boston has some
advice for making an old New England home energy efficient.

Social
Presented by

A turnkey alignment Opportunity’ ConneCting your :/:);II&’:;G:IO:;;OV:I“EngIand homes energy-efficient - The
. ' . . . oston Globe

brand to award-winning journalism and generating e —

engaged traffic to your site.

A step-by-step guide to making an old New England
home efficient

SPECIFICS:

° How it works:
o Your brand will appear as the presenting sponsor of select,
relevant articles, handpicked by our team for your brand.
The article is posted on a BGM social page, with your
brand’s social account tagged -
o When the user clicks the post, they are directed to the g
article page, where your brand will own 100% of the ad et et s
inventory for that user session. : -
. Available on: Globe.com and Boston.com articles, promoted to

Globe.com and Boston.com social channels



Boston.com @

I y S @

Now is the perfect time for a getaway to The Langham, Boston.

Enjoy 20% off your stay and an array of luxury experiences at this

new American classic hotel.

= { g = | — I

i I -
S I h u

P \

VIEW.CEROS.COM

Drlve traﬂ:lc dlreCtly to your Slte’ and In turn Luxury reimagined at the newly restored LearnM 11T
drive sales, with this social activation, featuring e —
a beautifully crafted splash page.

THE LANGHAM

The L:ulghnm, Boston — luxur}

l'L‘iIﬂilgiﬂCd at 11L‘\\'])' l'k‘SIOI'CL{ h\\l’t‘l

SPECIFICS:

' Available on: Globe.com and Boston.com
articles, tagged Globe.com and Boston.com
social channels



PRODUCTS & SERVICES

Print
Placements

The Boston Globe is one of the world’s most
prestigious daily newspapers, with a cumulative
reach of over 1 million readers.

carry with me

lebrates Black History Month

Print advertising offers a strong brand recall, high motivation
responses, and long viewing time, holding a strong place in our
product portfolio, 150 years later.

g the historymakers
day

Bethlsrael Lahey Health

e STANDARD PRINT
e HIGH-IMPACT PRINT

oy BethlsraelLahey Health Y




Standard
Print

Make a lasting impression through print ad
placements, a brand experience that provides
strong recall and premiere positioning.

Memorc Doy Sle

Grow your
savings with i\

our high-yield
10-month CD!

10-month CD

O,
(]
° APY!
For I or b

iness deposits

SPECIFICS:

° Specs: See this sheet for full print specs.
e Available on: The Boston Globe, Globe Magazine
° Special sections:
o The Boston Globe: Metro, Sports, Business, The
Nation, The World, Wednesday Food, Sunday Arts,
Sunday Travel, Ideas, Living Arts, Weekend, The Ticket
o Globe Magazine: Travel Previews, Your Home series,
Top Places to Live, Parenting, College, Education,
Juneteenth, Hispanic Heritage Month, Women & Power, @
Top Places to Work, Bostonians of the Year




High-Impact
Print

Few media placements carry the gravitas of high-impact ads
in the Boston Sunday Globe or Boston Globe (daily). Brands

utilize these placements when they want to make a Treat yours
statement. .
this summe
All Yardbird outdoor furniture is desigr i 5 > A

S P E C I F I CS : exclusively with Sunbrella® fabric for your pez /Z\‘

° Specs: See this sheet for full print specs. 22 MassMutual

e  Available on: The Boston Globe, Globe Magazine Official Partner of the Red Sox

° Special sections: .|

o The Boston Globe: Metro, Sports, Business, The Nation,
The World, Wednesday Food, Sunday Arts, Sunday Travel,
Ideas, Living Arts, Weekend, The Ticket 7 , i3

o Globe Magazine: Travel Previews, Your Home series, Top ——
Places to Live, Parenting, College, Education, Juneteenth,

Hispanic Heritage Month, Women & Power, Top Places to @
Work, Bostonians of the Year



THANK YOU.
BOSTON GLOBE MEDIA
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